SURVEY RESULTS

PURPOSE

To provide the District with user and community feedback to help understand the type of experience desired at the different beaches and what types of facilities

and amenities may be desired to enhance that experience.

APPROACH

MAILED/ON-LINE SURVEYS — PARCEL OWNERS AND TENANTS WITH BEACH

BEACH INTERCEPT SURVEYS — VISITORS ON THE BEACHES
» Conducted during weekdays and weekends during July — August 2014

ACCESS

® 267/ surveys completed .
* 155 Incline Beach

* 83 Burnt Cedar °
e 29 Ski Beach °
» 248 of the 267 respondents were picture pass holders (92 %)

* Able to cross tabulate between residency type (full time, second home, ¢
guest, vacation rental) and beach access method (picture pass, punch card, .
cash entry)

* 8,193 surveys malled

* 26% return rate (to date)
1990 returned via mall

159 completed on-line

Mailed to all parcel owners and tenants with beach access that have an
address on file

6,603 parcel owners with beach access

1.590 tenants with beach access

* Jypical satisfactory mailed survey return rate: 15%

* Able to differentiate between parcel owner and tenant response

* Able to identity multiple online entries from the same |P address

RESPONDENT DEMOGRAPHIC PROFILE

AGE: RELATIVELY OLDER DEMOGRAPHIC ACCESS METHOD

RECREATION USER PROFILE

61.0 vear averaae (mailed IVGID picture pass holder 97.10% 95.90% 87.00%
Y ge | _ ) Punch card day use entry 2.70% 3.30% 8.10%
b2.9 year average (online) Cash day use entry 0.30% 0.80% 4.90%

bh2.8 year average (intercept)

PERCENT OF RESPONDENTS OVER 65

42.1% of mailed respondents
48.0% online respondents
24.8% intercept respondents

FREQUENCY OF USE BY PREFERRED BEACH
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Reason for Not Visiting IVGID Beaches
By Mailed/Online
Do not have the
amenities | need

0%
- Too far from
B/ home/work

1%
Poor customer

service
1%

Don’t have the time
9%

More than  Weekly Several Once a Less than Seldom or
one day per times a month once a never
HOUSEHOLD COMPOSITION week month month
Online
40.0%
Single' no children 9.70% 8.80% 12.40% 30.0%
Single, with children 4.20% 4.20% 7.50% 0%
Couple, no children 40.60% 35.60% 35.30% 20.0% -
Couple, with children 31.50% 38.90% 31.60% 10.0% - r ;
Multiple adults, no children 4.90% 5.10% 6.00% 0.0% . . . | |
Multiple adults, with children 9.10% 7.40% 7.10% More than  Weekly Several Once a Less than  Seldom or
one day per times a month once a never
week month month
Intercept
EDUCATION 60.0%
50.0%
. . 40.0% -
Did not complete high school 0.10% 0.50% 0.80% 30.0% -
High school graduate 3.10% 1.40% 4.00% 20.0% -
Some college or technical training |12.60% 10.80% 13.90% o { B —
.80% 41.80% 10% -J70 ' ' I I
College graduate 35 00/ 00/ 35 Oo/ More than  Weekly Several Once a Less than  Seldom or
Graduate degree 22.70% 21.70% 12.70% one day per times a month once a never
Post-graduate degrees 27.10% 20.20% 33.50% week month month
RESPONDENT DEMOGRAPHIC BY PREFERRED BEACH Ski Beach “250% __[6040% __ [33.60%
Incline Beach 74.00% 81.60% 80.90%
MAILED Burnt Cedar Beach 66.40% 67.60% 59.70%
Do not visit IVGID beaches 6.90% 2.40% Just not a beach goer
Male 56.30% 47.10% 46.60% g
' ' ' 44%
Female 43.70% 52.90% 53.40% 6
ONLINE
Male 71.90% 43.60% 58.70%
Female 28.10% 56.40% 41.30%
INTERCEPT
Male 67.60% 40.00% 32.90%
45%
MAILED 59.7 64.1 62.2
ONLINE 54.2 50.2 55.8
INTERCEPT 45.7 49.8 54.5
Ski Beach 14.90% 15.40% 12.90%
Incline Beach 46.90% 50.20% 56.80%
Burnt Cedar Beach 38.20% 34.40% 30.40%
Average Party Size 277
Average Hours Per Visit 3.25 3.94 3.82
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SURVEY RESULTS

BEACH USE MOTIVATIONS
WHY DO YOU VISIT YOUR PREFERRED BEACH?

REASONS FOR VISITING
PREFERRED BEACH

-

Scenery/nature

Proximity/Closeness

Barbecue & picnic areas

Open lawn areas

Pool

More family friendly

Quieter

Facilities well maintained

Food services

il

Bar services *
Social interaction _- B Intercept
Playground _i B Online
Good boating _i = Mailed
Lively atmosphere _;
Volleyball/bocce ball area _il
0% 20%  40%  60%

80%

Scenery/Natural environment

Proximity/Closeness

Pool

Good boating

Barbecue & picnic

areas

More family friendly

Social interaction

Quieter

Facilities are better maintained

Open lawn

areas

Playground

Volleyball and bocce ball area

Bar services

Lively atmosphere

Food services

RECREATION USE PATTERNS
WHICH OF THE FOLLOWING ACTIVITIES DO YOU TYPICALLY PARTICIPATE IN DURING YOUR VISIT TO YOUR PREFERRED BEACH?

TYPICAL ACTIVITIES

_

PRIMARY ACTIVITY

Resting/Relaxing

Swimming in the Lake

Picnicking

Swimming in the Lake

Swimming in the Pool

PRIMARY REASON FOR
VISITING PREFERRED
BEACH

-

TR l;

RATE TH

PREFERR

RESULTS SORTED BY PREFERRED BEACH

E IMPORTANCE OF THESE ATTRIBUTES AS A REASON FOR VISITING YOUR

-D BEACH.

Mailed

[ Intercept
M Online
M Mailed

'-l_|I|_|n_|
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0%

Resting/Relaxing

5% 10% 15% 20% 25% 30% 35%

MAILED ﬂ# =5k Beach
Being near the water 4.71 4.8 4.77 ® Incline Beach
Enjoying outdoors/scenery 4.6 4.74 4.75 & & ¥ | oBurnt Cedar Beach
Relaxation 4.38 4.68 4.59 ,&S’p & @

Family bonding 3.87 4.02 4.23 .

Social interaction 3.64 3.51 3.64 ?® Intercept
Exercise 3.61 3.56 3.49

Partying 2.85 2.75 2.82

ONLINE
Being near the water 4.65 4.88 4.72 = Ski Beach
Enjoying outdoors/scenery 4.56 4.85 4.78 ® Incline Beach
Relaxation 4.27 4.79 4.5 [1Burnt Cedar Beach
Family bonding 3.79 4.02 4.14
Social interaction 3.5 3.85 3.48
Exercise 3.67 3.43 3.22 Online
Partving 2.58 2.8 2.77 5

INTERCEPT 2
Being near the water 4.8 4.89 4.69 >3
Relaxation 4.58 4.79 4.73 >3 m Ski Beach
Enjoying outdoors/scenery 4.54 4.77 4.64 3 ® Incline Beach
Famllv bonding 3.63 4.12 4.08 \@é’f [JBurnt Cedar Beach
Exercise 3.48 3.78 3.58 «‘\5\@ N .

Social interaction 3.81 3.67 3.44 .QQO&Q’ O
Partying 3.18 2.68 2.62 F

|

PRIMARY ACTIVITY: RESULTS SORTED BY PREFERRED BEACH

Sunbathing

Barbecuing

Swimming in the Pool

Kayaking

Sightseeing

Playground Use

Standup Paddle Boarding

Special Event

Power Boating

41 HHHHH

Volleyball Use

Bocce Ball Use

Personal Watercraft (PWC)...

Fishing (from shore)

il 1 1

Fishing (by boat)

Kayaking

Picnicking

Sunbathing

Power Boating

Barbecuing

Personal Watercraft...

Standup Paddle Boarding

Sightseeing

Playground Use

Special Event

- '“'“WJ"“TTHJTFU!

0% 20% 40%

60%

[1Intercept Volleyball Use
= Online Fishing (from shore)
B Mailed i
Fishing (by boat)
Bocce Ball Use
80% 100% 0% 10%

DESIRED AMENITIES AND SERVICES

F NEW AMENITIES AND SERVICES WERE
“NHANCE OR DETRACT FROM YOUR BEAC
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IMPORTANCE OF NEW AMENITIES AND SERVICES

1-5 SCALE AVERAGE: “1"=NOT AT ALL IMPORTANT TO “5"=ABSOLUTELY NECESSARY

New Amenity Ranking

Improved restrooms

Improved snack bar/café/restaurant

Music events

Additional picnic & barbecue areas

Drink service to the beach

Improved bar service

Food service to the beach

Improved playground facilities

Umbrella rentals

Chair rentals

Cabana rentals

1 Intercept
@ Online

Climbing Wall

B Mailed

Bungee Trampoline

Valet parking
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40% 50%
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| I I Mailed Online Intercept
Resting/Relaxing ﬁ Resting/Relaxing H Resting/Relaxing ———
Swimming in the Lake === Swimming in the Lake g Swimming in the Lake f
Sunbathing g™ Barbecuing == Sunbathing ===
Kayaking | Kayaking i Standup Paddle... "
Picnicking Picnicking = Playground Use =
Barbecuing Sunbathing = Kayaking g
Standup Paddle... j Sightseeing [ Sightseeing [
Sightseeing Personal Watercraft... p Picnicking [
Power Boating Standup Paddle... Barbecuing I
Playground Use Power Boating [ Power Boating [
Personal Watercraft... Fishing (from shore) Swimming in the Pool |1
Special Event Fishing (by boat) Special Event
Bocce Ball Use Bocce Ball Use Fishing (by boat)
Fishing (from shore) Volleyball Use Bocce Ball Use
Fishing (by boat) Playground Use | Fishing (from shore) [’
- Intercept Swimming in the Pool [ Special Event [ Volleyball Use
@ Online Volleyball Use - Swimming in the Pool | Personal Watercraft... —_—
® Mailed 0%  20% 40% 60% 0% 20% 40% 60% 0% 10%20% 30%40% 50%
7 Burnt Cedar Beach [0 Burnt Cedar Beach [ Burnt Cedar Beach
m Incline Beach I Incline Beach [ Incline Beach
M Ski Beach M Ski Beach M Ski Beach

ER THE FOLLOWING AMENITIES AND RECREATION OPPORTUNITIES WOULD
1 LOCATION?
RESULTS SORTED BY PREFERRED BEACH

1-5 SCALE AVERAGE: “1"=NOT AT ALL IMPORTANT TO “5"=ABSOLUTELY NECESSARY

MAILED
Improved restrooms m”' * The importance of new amenities and services at each beach was similar to
Improved snack bar/café/restaurant === respondent preferences overall, with improved restrooms, improved snack
Music events H bar/café/restaurant, and music events consistently the top three rated items.
Additional picnic & barbecue areas “’J | B _ _ | |
Food service to the beach mﬁ * A second tier of new amenities and services desired included food and drink
Drink service to the beach = service to the beach, additional picnic and BBQ areas, improved bar service,
Umbrella rentals FII_J umbrella rentals, and improved playground facilities also noted.
Improved bar Se_r_v'_ce # * Among the lower tier of new amenity rankings were chair and cabana rentals,
Improved playground facilities Hﬁ valet parking, and bungee trampoline.
Chair rentals F—l
Cabana rentals
Valet parking
Climbing Wall
Bungee Trampoline

Improved snack bar/café/restaurant

Additional picnic & barbecue areas

1 15 2 25 3 35 4 45 5
ONLINE INTERCEPT
Improved restrooms | ' ' ' ' ' Improved restrooms w
m Music events
Music events Improved snack bar/café/restaurant m
Improved bar service Drink service to the beach W‘
Drink service to the beach Food service to the beach m—'_
Food service to the beach Improved bar service m_
w Improved playground facilities H
Umbrella rentals F—rl- Additional picnic & barbecue areas m;'
Improved pIayground.facmtles =— UmbreII.a rentals F—' S Burnt Cedar
Chair rentals Chair rentals F——'
Beach
Cabana rentals Cabana rentals F:’ W Incline Beach
Valet parking g Climbing Wall
Climbing Wall F—li Valet parking ﬁ m Ski Beach
Bungee Trampoline s Bungee Trampoline | | | |
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SURVEY RESULTS

WRITE-IN RESPONSES

DENTIFY ANY OTHER ACTIVITIES O
NOT AVAILABLE THAT YOU FEEL WOULD ENHANCE YO
-XPERIENCE OR ENCOURAGE YOU TO VISIT A BEACH.

838 WRITE-IN RESPONSES FOR THIS QUESTION, THOSE ONLY MENTIONED ONE OR TWO TIMES NOT LISTED

R FACILITIES THAT ARE CU

UNAVAILABLE FACILITIES & ACTIVITIES FOR IVGID BEACHES

ALL RESPONSES: “FACILITIES” RESPONSES:

URBEAC

RREN

LY

H-GOING

IFYOU COL
THIS BEAC

LD C
1, W

ANGE ONE THING AT

AT WOULD IT BE?

UNAVAILABLE ACTIVITIES AND FACILITIES DESIRED FOR IVGID BEACHES’ UNAVAILABLE ACTIVITIES AND FACILITIES DESIRED FOR IVGID BEACHES SUGGESTED CHANGES AT IVGID BEACHES

Great asls

More Rentals
Keep Quiet/Natural

Maintain Sand/Rocks Kayak, Paddleboard & Other Storage

Increase Swim & Beach Area

Showers & Rinsing Stations
Address Crowds & Access

Cost Dock/Pier with Breakwater

Parking

Jacuzzi
Im prove Entry Process

Chairs/Umbrellas Floating Pier/Swim Platform

Barbecues, Tables & Benches

Bocce Ball
Im pove /Expand Food/Bar

Limit Food/Bar Horseshoes
Pool M Series3

. Restaurant
Re<trooms mOnline
MS5eriesl

Facilities & Rentals Compressor

Boat Facilities

swings

Improved Mon-Motorized Launch
No Dogs Kids Activities

Allow Dogs

Buoy Rentals
More Lawn & Shade Y

More Music/Events

Volleyball

Limit Music/Events
Cleanliness Fire PIt

Mo Smoking

Storage Lockers
Enforcement & Limit Alcohol

BBQ Improvements

Classes & Activities

I I
0% 5% 10% 15% 20% 25% 30% 35% 0% 5%

OVERALL SATISFACTION

10% 15% 20% 25% 30% 35% 40%

Great as Is

Keep Quiet/MNatural
Maintain Sand/Rocks
Increase Swim & Beach Area
Address Crowds & Access
Cost

Parking

Im prove Entry Process
Chairs/Umbrellas
Barbecues, Tables & Benches
Impove /Expand Food/Bar
Limit Food/Bar

M Intercept Pool

N Online Restooms

H Mailed

Facilities & Rentals
Boat Fadilities

Improved Non-Motorized Launch
Mo Dogs
Allow Dogs

More Lawn & Shade
More Music/Events
Limit Music/Events
Cleanliness

Mo Smoking

Enforcement & Limit Alcohol

Classes & Activities

m Online

m Mailed

5% 1085 15% 20085

WOULD YOU RECOMMEND THE IVGID BEACHES TO YOUR FAMILY, FRIENDS, AND COLLEAGUES?

1-0 SCALE AVERAGE: “1"=ABSOLUTELY NOT TO “10"=ABSOLUTELY YES

OVERALL

Would Recommend IVGID Beaches

. . N\
M Mailed @ Online Intercept \Q:,O
MAILED 2.40% 0.60% 0.60% 0.50% 4.60% 1.80% 5.00% 12.10% 13.10% 59.30% 8.84
ONLINE 2.30% 1.40% 1.40% 0.50% 4.10% 3.20% 7.70% 13.60% 8.20% 57.70% 8.65
INTERCEPT |1.90% 0.00% 0.40% 0.40% 4.60% 2.30% 4.60% 12.60% 11.10% 62.20% 8.96
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3550 WRITE-IN RESPONSES FOR THESE TWO QUESTIONS, THOSE ONLY MENTIONED ONE OR TWO TIMES NOT LISTED

Improved Non-Motorized Launch

Great as s
]
keep Quiet/MNatural
Maintain S5and/Rocks
Increase Swim & Beach Area
Address Crowds & Access
Cost

Parking

Improve Entry Process
Chairs/Umbrellas

Barbecues, Tables & Benches
Impove /Expand Food/Bar
Limit Food/Bar

Pool

Restrooms

Facilities & Rentals

Boat Facilities

Mo Dogs
Allow Dogs
More Lawn & Shade
More Music/Events
Limit Music/Events
Cleanliness
Mo Smoking
Enforcement & Limit Alcohol

Classes & Activities

E MOST IMPOR?
5E DON

\J

ANT
- 10 IMPROVE THE
RIENCE AT IVGID
RAGE YOU TO VISIT

HING

THINGS TO IMPROVE AT IVGID BEACHES

N Intercept
B Online

H Mailed

0% 5%

RESULTS SORTED BY PREFERRED BEACH

Recommend IVGID
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M Ski Beach
I Incline Beach
1 Burnt Cedar Beach
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OPPORTUNITIES
INCLINE BEACH + SKI BEACH

OVERALL OPPORTUNITIES
* [mprove beach entries and pedestrian access

* Replace restroom/concession builldings Improved Entry
* Enhance group areas )
. \/ ‘_I;""J: e | e =
* Enhance beach access connections &AL R = )
» Develop a consistent design aesthetic AR .
2 S ":}.,F}( - \t
Improved Entry A
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e p— — - — . —

Improve Beach — Enhance Group Areas -
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OPPORTUNITIES
BURNT CEDAR BEACH

OVERALL OPPORTUNITIES o F

—nhance group areas
* [mprove beach entries and pedestrian L L
ache)ss P * Enhance Burnt Cedar individual picnic sites

. . * Enhance beach access connections
* Replace restroom/concession builldings

e Enhance Burnt Cedar Pool House for * Develop a consistent design aesthetic

. . . _ Enhance Group Areas
functionality and improved concession

operations

Enhance Pool
Improved Entry House
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KEY IDEA: CONSISTENT DESIGN AESTHETIC
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